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GUIDE TO THE REPORT

Research overview: The report is built from a range of data sources including an in- depth survey into rugby fandom surveying 4,000 rugby fans , World Rugby
owned, earned and operated dataanalysis,x { xf yi "0 8«l a3 é6dY2YOYyddbny nl m?2 " and publiclpavaiteblé sportd ihdBisingrepbres.s 6 f b { ~ 3

SOI T EOPOElI %ul Il T OSUAEAAUED

0 V4E Vil U V40 % iferéaskobdécrease:  The absolute difference between two * DA Vil E YiEviewisgHdurs: The total number of hours content was watched by
percentages - for example, going from 10% to 12% is a 2% increase, going viewers. Calculated by multiplying the number of viewers by the duration
from 25% to 15% is a 10% decrease. watched.

Broadcast Audience: The number of people who watched a televised or

A = o 1 ~ N3 o 1 E g
t AEa Y0 [ [ OReaghifiHe total number of unique users who saw a piece of content on streamed sports event.

social media. ] ) ) )
Cumulative Broadcast Audience:  The accumulation of average audiences

Impressions: The number of times a piece of content is displayed on a across multiple broadcasts or matches.

screen, regardless of whether it was clicked.
Live Broadcast Viewers: The number of people who watched the event in

Engagements: The total interactions (likes, comments, shares, etc.) real-time as it was broadcast, rather than via replay or on -demand.

people have with a piece of content on social media or digital platforms.
Average Broadcast Audience: The average number of viewers at any one

time during the broadcast. This metric smooths out peaks and troughs to
Followers: The number of users who have subscribed to a social media show a typical viewing figure.

account or channel to receive updates and content.

Views: The number of times video content is played or viewed online.

Broadcast Value: The estimated commercial value of the exposure

N NC enerated through broadcasting.
4Pp00O1 [ [ O0nlige Mdntions: The number of times a team, event, or brand is 2 . .

mentioned in digital media & including news articles, blogs, and social @Ya 1 AOBILIYY 6{k6=Ffyil " 6K«l a3 6 {Mnon="foys f kof K& | 6a23{661kYY¥yy "1 66{ K ¢
media posts. rugby and not G ¥%6 Ol b¥%iu EH AbPT DGR E |
0 & R &EQSI Users: The number of unique individuals who visited a digital platform 1Yy " 6{koT{xfyl " oK«l a®o6{ §ohBfefestpfarisofkK«l a% o61Yy"

(website or app) over a given time period. t{xfyi " 68«la?oYydoy{20kfxYviokYy o6{kog«l a?

YI' CCbl I

Sessions: The total number of visits to a website or app, including repeat Acquisition:  The process of attracting and engaging individuals who are
visits by the same user. Reflects frequency of engagement. new to a sport, converting them into fans for the first time

[ YaEE & | %l [ In-venue Average Experience Rating: A metric based on fan surveys @4l [ t (oF Tl Rugby Fan Survey 2025: A survey to 4000t espondents about

4j coOPaon EcépBringhowattendeesratedtheiroverallIivematchdayexperience a +{xfyi "6  o{831o6+{xfyi 68«la3?oéYydoéxfyi 68«I a
covering atmosphere, facilities, entertainment, value for money, and ease Africa, Australia, France, Canada, USA and UK
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of access. Usually scored out of 10.
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THE UNSTOPPABLE MOMENTUM OF WOMEN'’'S RUGBY
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INTRODUCTION
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THE WOMEN'S RUGBY FANBASE
IS GROWING AND GROWING FAST

2%
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55% of women's rugby fans believe their interest in AUBAuol EEPO%LIAURDB
rugby union will grow in the future. t 1 ABACOUAEN DGREI [ PG ET T 4
Giving these fans more opportunities to watch ECADElI EaAaDAGRAEAlI za[ ADI EEPOU

and attend is key to long term commercial EEPOYO AHMA W48 [ LE d &
viability

49%
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THE WOMEN'S RUGBY FANBASE
IS YOUNG AND PLAYER FOCUSED

48%
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STRATEGIC PILLARS TO UNLOCK THE NEXT PHASE
OF GROWTH FOR WOMEN'’'S RUGBY

Major international tournaments
bring new fans to the game

Fans are willing to spend with

Visibility drives interest brands who invest

APl T AGOuQqE
B DOOI I?é A IgD{AuI EPDAROEEOI I EAEWG[ of women'’s rugby fans
“%ZWGE8OUE&EI DAGOI & BRDAT Eal PPDAGI «AG O agree that brands have an
TAEAEAGAEITAPITA «ADBT T +GEITSTSHI & authentic role to play in boosting
TSTTHBI EAl «A0OQuzEI visibility of women'’s rugby
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THE BLUEPRINT FOR GROWTH

zAI PGo6I [ GuGAESI EAOI EAOOODEA
EOET OOuUl «APBIT [ pGREI Bl GuaAUED
8 E DAVEA AIEL AIODTODHBITAGOIN T AD6 4

MAKE IT IMPOSSIBLE TO
MISS WOMEN’'S RUGBY

TELL THEIR STORIES

EMPOWER PLAYERS TO

 POEOUEI EEG [ PDAOGI mMUDAEI [ PAGI

ol l [ 48086000 a [ ECADEIT WEEAODET !

PDAQT YUl EDYiU] AWElI ECALERBDN BEOW
P TTameaul ET 6 AAGAURT EATNT OU R YR OF |
o 5 i Ow%Ul AUEA[ C Y UOPE&GACEIT &A&EALT
CAEOUEA&Y%IE API T AUQpAEERGR B.u D I & £E ¢ & & OR GRAddaddrd/
AUEADPED! EPEVDPEVEEQREDDLALGT EBboRBRR OEE A ADlu & b.%

EAT bl [ EABRI ELOOI BRAUSGLI EGAS6T AURITAEAEABAEI

KEY GROWTH LEVERS

GIVE FANS EVEN MORE
OPPORTUNITIES TO WATCH
STARS OF THE GAME

CONTINUE TO GROW
THE PLAYING
PATHWAYS

LEAN INTO FLUID FANDOM —
AND UNDERSTAND HOW ITS
DIFFERENT FROM TRADITIONAL
ENGAGEMENT

Visibility remains the biggest
barrier to fan engagement -

T{xfyi"
influenced by player visibility than

f oefbnYvv3onyox{xfyi x6f8«l adU¢om € o6° "

where 32% of fans cite low o 0 i
visibility as a barrier to them In the USthis rises to 43%, with

fyl YIinyl 6+namoéag xf y NS §RYENG|ngreaspd visibility of
1Co6k{§6xfyi"Yi players has bqosted their

engagement with the game .

The next wave of growth depends

on making the sport easier to find
and follow - through expanded
broadcast deals, exposure on
digital platforms, and more and
easier to reach live experiences.

Brands and platforms should focus
on player - led content, helping
athletes build their own profiles to
inspire loyalty among younger,
digital - first, and diverse
audiences.

t AGDE OB & BIKIMt TSTt K

6 8 «|l a3 6k Yy “Iniexhatibnaltolrgaments act as a

springboard for domestic growth.

6 ¥.¥adey provide a global platform to

showcase the sport and drive
interest, but lasting growth
depends on converting these
spikes of interest into sustained
year-round engagement.

To build connections and deepen
passions of new fans, tentpole
moments must be followed by
storytelling, visibility and clear

signposting into domestic
competitions.

T{xfyi"
likely to have played rughy

68«l a3 okYy o6¥&€pbkosfusfyl’

yet support a domestic club &

themselves (31% vs 25%{ k 6 x f y i rewgaling an open, curious fanbase

rugby fans), showing a stronger
connection between playing and
following the sport.

This is particularly true in North
America, where many fans are
current or former players.

A diverse competition structure -
from schools to social play -
grows the player base and builds
passion from the ground up.

with room to grow.

New international competitions are
enhancing the global calendar,
whilst domestic competitions are
continuing to evolve . By co-
operating, shaping, and tailoring
the rugby product globally, and in
domestic markets, rightsholders
and broadcasters can broaden
access worldwide. Women's rugby
can unlock new audience s, build
loyalty, and future - proof its growth.

10
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https://paritynow.co/report-2025-us-fan-survey

GLOBAL COMPETITIONS:
LANDSCAPE AND INSIGHTS
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SECTION HIGHLIGHTS
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WORLD RUGBY ECOSYSTEM
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RUGBY

‘WORLD CUP
NEW ZEALAND 2021

PLAYING IN 2022

THE EVOLUTION OF €9 2022
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MAJOR TOURNAMENTS — HOSTS AND WINNERS

women’s Rugby world Cup

10 editions of the tournament from 1991 to 2025
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WORLD

RUGBY

A GENERATIONAL
MOMENT IN THE
MAKING

women'’s Rugby world Cup 2025
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Ambitious Targets ...already delivering
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https://www.rugbyworldcup.com/2025/en/news/976586/record-breaking-220000-tickets-sold-for-womens-rugby-world-cup-2025
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THE COMPETITION LANDSCAPE
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THE DAWN OF A
NEW ERA
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SOCIAL MEDIA SUCCESS

HSBC SVNS
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https://www.instagram.com/reel/C4xug90t1nv/
https://www.facebook.com/watch/?v=470533141994918
https://www.instagram.com/reel/C1ropE_t_4X/

¥ WORLD
WOMENSs \' ) RUGBY

WXV DIRECTLY IMPACTED

IN 2024... THE ON-PITCH PRODUCT

lPd(:[Q[E[\f;lPd(} «° PAT 4l OT T EAOI ACEEADPEGU

WLXN tb+G UI[40 EOwGEIEAIE6% [ ADOI EA
= x - A X N N = = T

COMPETITIVENESS, RRERME  cc i ovoaciizor st ve £ s
REACH, AND IMPACT 53m TSTITTEr TETTE %1 OBMBO! EEADOL 0
OF WOMEN'’S RUGBY Nit & 3 &fars WXV 1 [T&@ T mbE\ 2t

WXV 2 GFl mbG\ zt

WXV Tournament i el
P WXV 3 &t mbG\ zt
UWGUEAOT I Y%t 1 &6%i OTra&8al TSTt I %ull TSTTI EA&ME
YLZVEEOD OPYMEOI EAOIT OT O ACEOOUEI API OBAEOIT AQ e A = e e e o
EEDGEEGDOI [ ¢ VEAT vi [ EAI dGY%GASEVEAAUT PADI osi+ bpT ST £ile Yo CUEDOwEauURBI E¥ool aul
Eaviil OT 0PI EOPADOI PADI S U CVDEAEAC HEAURT GUBAUE B <O AlE TS 0T ET s vl w4l @Rl i
OTTuOlT I EEADPI EO8BauURI AEEADECQ WXV1 |[NSTt4a+b\of
o1 I UDAGuUT I EAOl DAY {f EAT pkH+A0Y :
5 L 2O =a ol ’ WXV 2 Njit Tl t4+b\ 0t
GEEIT OPOl 04| Ol bl auBEPDOEEY 2E i
Eal “YWEI EA Ol ~t br?a‘u a1l Ol vl WXV 3 NiTF [ G\ tldflta4a+b\ O
EAAGEBI EARG Y6 &0 &1 & mlf
[ o
NiT O Sl 874 GUEDOEA i B EEOERHIAEBDBIBI B & E
OUOUENT GPAGRT «\al TSTt [T %ET 0AE Y TSTUITENTSTAA &6 ODHSDDIN R %0 O
AT ODB6w%EI T AEAI EZOI [ Ou QEH \pWBERHEIM « |
OPlI EAOI BRBAEWUGT UWEEOUE & AN\ Gk O Db vH WXV & Njt [ SG+ St
LOOUEI EODT Ol [ VakB | Yal T Ya0gonks OUED Ty :
OEB[OuEAGD%BauB[EDA%k R WXV 2 NjFI SG+ St
EAGEOUEINAaur TSTTB

t AGPDEOEDLI t §KI «°

WXV 3 Njii [ SG+ St
20

Njt TaBlTST!

a [ WFISATA U EQIDEAIREDT SDROKEAEIEN + TKI « ADST [ pGREI [ «° 2 mODPAPOIEOI GUEARAEEI



R UG

WO ORLD 2025 Attendance
¥ WORL
MENs \') RUGBY

¥ GUINNESS
INCREASING REACH, WEN 15.5m 211386

+~[~U zG2 41 [ z+ ¢ L Sl B E /
ENGAGEMENT AND - ICTEINRG NS |
REVENUE POTENTIAL

Guinness women’s Six Nations

mpG\ +Gm UGz=[tz "0,GHl

Gul TSTTbhItajr\ wWEAAUEI pGREI T EAAGIT E

EAI 0AT OT EaAOl «F\ [ pPPDAOl AGEEAT O EaOI

T&4ul ATIT EAITRBRAT Ol EAOI EAGPU%IOUEI 8EE

E¢ WEOlI &Ul EAOI DPGREI [ E“4dOUT OPBI

ZAAEIEA%UROI A%UEI EP%UEPADOOI [ EAOI , SAl QBT Vadu®4 ur<pb o+ t

1 aE&l %Gl aOUEOEDBI EDPAW EEEODEDBI E - IDEN 7qef el Glcantl

66 AT [ AEI EAI EAUEAUGOI EAI BRDAT I & Eapl «XEF(T°TTK

EAOIT ADCRBBIAEWSI EvO Oul ubl OT Agl =

«F\VIT &0 OT AT Of uR%“aubl EAUE

EE%UT “oAUOIT aul ATTIT %6 AUREAT C

T AOOEEAElI EA0CCEOEAEAAUEBI

t&aj [\ WEAAUEI pGREI QEIT A&l ObBI Of

SUEDAT GEEGRMMIAH AT T OT 06 A | 173.8Im

EAGCCOEAEAAUEl wul ol EdWEPADOEI E Er Gl mp4attGb\trl

DGREI [ EViEAT ¥4l BT AGEGGI AGRT E4O /

@OEE&T WOEI Ul ~TSI «A0OUCQETlt G 125 8m 39m
t AGDEDIT OT 06 01 CI @4 EGDOEI PADI AGAUGUOEEl « AGOUeEltaj\ “EAAUE 2G04bl 2G4t 4\VA Ad4[ 4Nzt

tt OCEOQUEOMINMIAT TR WEAAUGEN UAU 60T G t



https://www.sixnationsrugby.com/en/w6n/news/revealed-fixtures-for-guinness-womens-six-nations-2025?utm_source=chatgpt.com
https://www.sixnationsrugby.com/en/w6n/news/revealed-fixtures-for-guinness-womens-six-nations-2025?utm_source=chatgpt.com
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https://www.linkedin.com/posts/premiership-women-s-rugby_some-great-news-this-morning-in-our-ambitions-activity-7307764841669120000-Dxgi?utm_source=share&utm_medium=member_desktop&rcm=ACoAADoSM0UBYndnJfKEhwiNCe7MMwMx27YFCks
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GLOBAL ATTENDANCES HAVE CONTINUED TO

BREAK RECORDS

Since RWC 2021
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https://celticrugbycomp.com/2025/03/13/73-celtic-challenge-players-called-up-to-womens-six-nations-squads/
https://www.superrugby.co.nz/aupiki
https://www.superrugby.co.nz/aupiki
https://www.superrugby.co.nz/aupiki
https://www.superrugby.co.nz/aupiki
https://www.superrugby.co.nz/aupiki
https://celticrugbycomp.com/
https://www.superrugby.co.nz/aupiki
https://www.superrugby.co.nz/aupiki
https://www.superrugby.co.nz/aupiki
https://www.superrugby.co.nz/aupiki
https://www.superrugby.co.nz/aupiki

WOMEN’S RUGBY FANDOM:
RISING FANDOM
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WOMEN'S RUGBY FANDOM
IS GROWING RAPIDLY
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